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Abstract 

The objective of Deliverable 6.5 is to summarise the work performed in Task 6.5 regarding 
the actions to promote social acceptance. This report describes the work performed by USC 
and UNITELMA regarding Task 6.5 (actions to promote social acceptance). Given that STAR-
ProBio activities should be made publicly available in various way (i.e. websites, patents, 
archives, etc.) in order to boost social acceptance, this report summarises the actions taken 
to complete this task. Social acceptance is stimulated through the development of promotional 
materials for different audiences. A good communicative strategy is crucial to ensuring that 
the message is properly received by different stakeholders.  
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1 Introduction 

 

The objective of Deliverable 6.5 is to summarise the work performed in Task 6.5 
regarding the actions to promote social acceptance. This report describes the 
work performed by USC and UNITELMA regarding Task 6.5 (actions to promote 
social acceptance). Given that STAR-ProBio activities should be made publicly 
available in various way (websites, patents, archives, etc.) in order to boost 
social acceptance, this report is just a brief summary that describes the actions 
taken to complete this task. Social acceptance is stimulated through the 
development of promotional materials for different audiences. A good 
communicative strategy is crucial to ensuring that the message is properly 
received by different stakeholders. The materials to promote social acceptance 
contain information about the general context of STAR-ProBio and the relevance 
of the research conducted under the project. 
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2 Actions to promote social acceptance 

 

2.1 Dissemination materials 

 

UNITELMA 

With regard to dissemination materials, UNITELMA has produced a brochure 

explaining the STAR/ProBio project and two of its main results, namely SAT-

ProBio and SyD-ProBio. The leaflet (see Annex 1) was disseminated during the 

International Forum on Industrial Biotechnology and Bioeconomics (IFIB) 2019 

in Naples (https://ifibwebsite.com/). This material was more tailored to 

practitioners and scholars. 

 

Figure 1 Logo of Forum on Industrial Biotechnology and Bioeconomy (IFIB) 2019 
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Figure 2 Leaflet developed by UNITELMA (see Annex 1) 

Moreover, during the Maker Faire Rome 2019 

(https://2019.makerfairerome.eu/), UNITELMA disseminated brochures and 

explained the goals of the project and some preliminary findings to a broad 

audience including students, academics, professionals, NGOs and the general 

public. 

 

Figure 3 Logo of Maker Faire Rome 2019 
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USC 

USC developed a leaflet (see Annex 2) explaining the STAR-Probio Project (goal, 

methodologies and partners involved), which has been disseminated during the 

3rd International Congress of Chemical Engineering and the 1st Mediterranean 

Symposium on Life Cycle Assessment -MeSyLCA 2019 (https://anque-

icce2019.com/es). This action has been planned for a research and technological 

audience. 

 

Figure 4 Logo of International Congress of Chemical Engineering 

 

USC developed a brochure explaining the STAR-ProBio Project which was 

disseminated during the 2nd International Conference “ADAPTtoCLIMATE” held 

in Heraklion in Crete Island, Greece, on 24-25 June 2019. 
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Figure 5 Logo of the International Conference “ADAPTtoCLIMATE 

 

 

 

Figure 6 Leaflet developed by USC (see Annex 2) 
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2.2 Video preparation 

It was agreed with UNITELMA the preparation of a video with the main findings 

of the Project (objectives, case studies, outstanding results, etc.) to be 

disseminated through the website to the external public. This video should last 

from 3 to 4 min maximum. USC is in charge of editing the video with the 

contribution of UNIBO and UNITELMA. The video scripts are detailed below. The 

video will be released in January to the public. 

Script from UNITELMA  

(Speech of Professor Piergiuseppe Morone) 

Hello, my name is Piergiuseppe Morone. I am a professor of economic policy at 

UNITELMA Sapienza. I am the leader of STAR-ProBio, which is an H2020 project 

funded by the European Commission. This is a research and innovation action, 

which aims at assisting the transition out of a fossil-based economy into a 

biobased economy.  

We do so with a twofold objective. On the one hand, STAR-ProBio aims at 

defining a sustainability assessment tool in order to define the level of 

sustainability of bio-based products. And then on the other hand, we aim to 

define a set of policy guidance in order to speed up the transition by means of 

market uptake of bio-based products.  

In order to do so, we have to put together several partners. We have 15 

partners, including university, NGO´s, small and medium companies as well as 

research centers.  

Specifically we have the University of York, the Technological University of 

Berlin, Agricultural University of Athens, DBFZ, which is a project research center 

from Germany, SQ Consults, the University of Bologna, UWM, which is a 

university based in Poland, ChemProf, which is a small chemistry company in 

Poland, Quantis, from Switzerland, NOVAMONT, which is a large enterprise from 

Italy, the Swedish Environmental Protection Agency, the University of Santiago 

de Compostela, and ECOS, which is an NGO based in Brussel and then, finally, 

AGROVET, from Austria.  
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So basically, we have to put together all this different expertise because the 

target we are aiming at is a complex one. And we have to use several 

alternatives methodologies. For example, when we look at the environmental 

sustainability then we use life cycle assessment (LCA), when we look at the 

social sustainability we use social life cycle assessment (S-LCA), when we look 

at the economic sustainability, we use life cycle costing assessment (LCC). Also, 

the strong focus on indirect land use change (iLUC), which is a core issue when 

we look at a transition towards the bio-based economy.  

In order to investigate the market uptake, we also look at consumers behavior 

and we do so by means of surveys, field experiments, in order to define 

willingness to pay of consumers of bio-based products, and specially bio-based 

products which are labelled as sustainable.  

So, we have these multi-fold methodologies, multi-fold approaches which 

eventually will lead us to develop two major tools which will be the goal of our 

projects. On the one hand, we have STAT-ProBio, which is the sustainability 

assessment tool and on the other way, we have the Syd-ProBio, which is a 

system dynamic tool in order to make policy scenarios comparison.  

Script from USC 

(Speech of Dr. Sara González García) 

The production of bio-based products is a great opportunity to promote the 

concept of bioeconomy and avoid the use of fossil fuels. However, the production 

of feedstocks must be carried out in a responsible and sustainable manner, since 

changes can be inferred in the use of biomass for non-edible purposes and in 

those affecting land use. 

It is therefore crucial to evaluate the sustainability of bio-based products taking 

into account all stages of their life cycle, from raw materials to end-of-life. This 

will increase consumer recognition of their environmental, economic and social 

benefits. 
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(Speech of Dr. Iana Câmara Salim) 

A variety of raw materials can be used as alternative to fossil fuels to produce 

the target bio-products of the project: Packaging film and Agricultural mulch 

film. They may comprise first-generation feedstocks, which compete with 

food/feed markets (e.g. maize grain, wheat grain, sugar beet, sugarcane); 

residues from agricultural and forestry operations, i.e. second-generation 

feedstocks (e.g. wheat straw, maize stover); third-generation feedstocks (macro 

and microalgae) and residues from industrial processes, namely fourth-

generation feedstocks (e.g. sugar beet pulp, municipal solid waste). 

The framework of this project encompasses three of these alternatives: First, 

Second and Fourth generation which are maize grain, maize stover and sugar 

beet pulp. 

(THIS PREVIOUS TALK IS COMBINED WITH THE FIGURE UNDERNEATH) 
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(Speech of Dr. Sara González García) 

The use of life-cycle-based methodologies from environmental, social and 

economic perspectives helps stakeholders investigate the sustainability aspects 

of bio-products and make decisions. It answers questions such as  

(THIS PREVIOUS TALK IS COMBINED WITH THE FIGURE UNDERNEATH) 
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Script from UNIBO 

Graphic support:  

Graphic representation on the blackboard 

(Speech of Dr. Diego Marazza)  

Script 

An important aspect to be considered for the sustainability assessment of the 

bio-based product is the Indirect Land Use Change effect. If we need, for 

example, more maize for animal, people and the bio-based products, we also 

need more land. If we limit the expansion of maize in our country, the demand 

for maize will shift to another place in the world. This is an example of ILUC 

which is a complex topic since it is an effect propagated and controlled by 

economic forces acting at a planetary scale.  

(GRAPHIC REPRESENTATION OF THE ILUC EFFECT - Trades, agricultural 
technologies and processing steps will be pointed out as elements of the 
complexity of this issue) 

(Speech of Dr. Enrico Balugani)  

Until now, many efforts have been made to determine the contribution of bio-

based products to quantify the iLUC effects, mainly through economic models. 

What we did is a bit different and innovative.  

We developed a risk-based approach for the assessment the iLUC risk of the 

biobased products using a causal-descriptive model and we called it SyDILUC 

model (this means that we described transparently the interactions, researched 

dynamics in the real world and modelled them)  

We were then able to isolate the economic effects and the risk factors linking 

the production of bio-based products with land consumption, at a global scale. 

This is the nature of the SydILUC.  

(GRAPHIC REPRESENTATION OF THE SYDILUC MODEL) 

The SydILUC model has three main beneficiaries:  
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- The economic operators that can assess the ILUC risk level of its own bio-

based products, through our ILUC Risk Tool (GRAPHIC REPRESENTATION 

OF THE ILUC RISK TOOL) 

- The certification bodies that can certify the Low ILUC risk biomass 

- The policy makers that can elaborate ad hoc policy resolutions for 

mitigating the iLUC risks  

(The talk of Enrico Balugani is combined with the figures underneath) 

 

 



 

15 
D6.5 – Actions to promote social acceptance 
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Script from UNITELMA  

(After the talk of WP2 and WP7, prof. Piergiuseppe Morone concludes the 
presentation with some closing remarks and take-home messages).  

Although we are very well aware that still a lot needs to be done in order to 

finalize the transition to a bio-based economy, we are also aware that we, as a 

European funded project, that with STAR-ProBio , we are doing our share to 

make this change happen and this is the big and best rewards we can possibly 

get.  
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ANNEX 1 

 

Leaflet developed by UNITELMA  
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ANNEX 2 

 

Leaflet developed by USC 
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